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Because we want to help householders reduce their energy 
bills…

To do this, we need to make sure that people can: 

1. Easily find the information that they need
2. Easily understand and make use of the information that they find

Why?



1. SEO Audit including keyword research
2. Content strategy
3. Revised information architecture 
4. Content review and optimisation
5. Creation of infographics and visuals
6. Content seeding (on hold)
7. Responsive design (on hold)

Google AdWords

How?

Key Activities from Digital Strategy



What is a keyword? 
A word that is typed into a search box 

Why is it important? 
• Understand the search behavior of our audience 
• Identify keywords that will get the right kind of visitors 
• Tailor new and existing content towards search behavior 
– Page titles 
– Meta descriptions 
– News, blogs, social etc. 

Why is keyword research important? 



For each topic we were able to see what users are searching 
for most often.

Energy Efficiency

Insights

• “Energy efficiency” is a more 
commonly searched term than “Energy 
saving tips”

• Curious audience – What is energy 
efficiency?

• Audience wants to read about energy 
efficient homes 



1. Include SEO keywords within copy

2. Introduce topics by explaining ‘what’ and ‘why’
• focus messaging on our audience’s primary motivation – financial benefits.

3. Reformat key user resources in more engaging formats (infographic 

/ descriptive imagery / video) 

Recommendations
Top 3



Examples











Results



Results – SEO & Google AdWords



SEO Results – March vs May

• Tracked keywords ranking across the energy efficiency, hot water systems, 
insulation, smarter renovations and windows categories have all received 
positive results

• Amount of Page 1 (Positions 1 to 10) rankings increased by 28% from 47 in 
March to 60.

• There are now 14 tracked keywords in first position compared to the 9 in March.
• There are now 13 tracked keywords in second and third position compared to 

the 6 in March.
• Amount of visitors landing on Energy efficiency pages increased by 97.54% 

according to Google Analytic comparisons (May vs. March) 



Winter Wise



What’s next?



Waste…

Title Formats Findability Average
- Text Layout Imagery Relevance Coherence IA CTA Interactivity Social -

A-Z of household waste disposal Text, PDF 3 0 3 4 1 3 2 1 5 2.444
Detox your home Text, PDF 3 0 4 4 2 1 1 1 4 2.222

Detox your home mobile collection service Text 3 0 3 3 2 1 1 1 2 1.778
Accepted items mobile collection Text, PDF, image 4 1 4 3 4 2 3 2 2 2.778
FAQs detox your home mobile collection service Text, interactive Q&A 4 0 5 4 3 2 3 1 3 2.778
Mobile collection locations Text 4 0 5 4 4 1 1 1 3 2.556
Victorian permanent drop off service Text, PDF 4 0 4 3 2 2 2 1 3 2.333
Victorian permanent drop off locations Text 4 0 5 3 3 2 2 1 4 2.667
Council resources (Not available to public) 0.000

Television and computer recycling Text, image, link to video, pdf 4 1 4 3 2 2 1 1 3 2.333
Batteryback Text, image, map, downloadable doc 4 1 4 3 2 3 3 1 3 2.667

Batteryback locations Text 3 0 4 2 2 0 0 1 4 1.778
FAQs Text, interactive Q&A 4 0 5 4 4 2 4 1 4 3.111

Polystyrene recycling Text 2 0 4 3 2 2 1 1 4 2.111
Disposal of white goods Text, PDF 3 1 4 3 3 2 1 1 4 2.444
Mulch Text, PDF 4 1 4 3 2 2 1 1 4 2.444
Composting Text, PDF 4 0 4 4 3 2 1 1 4 2.556
Council waste and recycling services Text 4 0 5 5 4 3 3 1 4 3.222
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